o

PARLIAMENT HILL

THE BENEFIT MANAGEMENT SPECIALISTS

Member Benefits/AFM

October 2022



)
i
Z
LLI
-
Z
O
O

Agenda

oo b NP

The Environment for Mutuals
Introduction/to Parliament Hill / AH
How Benefits Can Help

Other Considerations

Offering Benefits'T The Mutual Way
Questions & Next Steps



Todayods Themes

A Event theme:

i 0 E x p | theropporwnities members of the mutual sector have to
work together, to achieve better outcomes, and how they influence and
are affected by the environment aroundt h e mo

A Session theme:;

I Securing a competitive advantage via member benefits

A Explores how member benefits can give a marketing edge as well as meaningful
added value to members and mutuals




The
Environment for
Mutuals




Mutuals / Context

A Mutuals are

I Great!
A Looking after,their members
A Long term view
I MIi sunder st oode.
AAs i/s dmember shipd

|_
Z
LUl
=
Z
O
A
>
Z
L]

JOHN

B8 wilko

@ & eneresUx
-
Hotpoint |

(1) inpesit

ez | D ¥ X0]  Whirlpool

Let’s do it right




Mutuals / Context

A Mutuals are

I Operating in a market which is
A Often price driven
A High visibility, transparency
A And everyone is conditioned to compare / switch / etc

I 0 WI | imbté with each successive generation?
» Less/doyalty to.brand / locality

I FCA/ keydmessage for consumers is to shop around to get the best possibled e a | 6
I /Value equation
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Grocery shopping spend MR o e Free Dine membership [ Yes) Start
‘\ﬁ . (worth £49.99pa) saving

£500

today: Tap

DIY & gardening spend > pervear any of
® Free Kids Pass o these deals

(worth £39.99pa) to join

Fashion spend online

==+ Electricals spend

@ 12 CALCULATE

Free access to Kew Gardens
(worth £84.00pa) ° o




Mutuals / Context

A Mutuals are

I Often:
A Limited in terms of resources
A Limited in terms of buying power
A Limited interms of budget

//////

I eeeéeeée.. Dbut up against major financi al i nstitu
marketplace

A Outgunned‘by fintechs, out-resourced by banks?
I /Members expect online this, instant that for everything
I Conditioned to compare, go for cheapest, be fickle
i (You canod6t always be the top of every rate | ist
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Mutuals / Context

Aln the absence of | imitless budget s:¢

A Benefits
I Align well with mutual values
I Timely T not least.given cost of living crisis
I An easy way to'make.a genuine difference to membersi and the business itself
I Without/spending £££
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October 2022

Introduction
to Parliament

Hill / AH




Recruitment, Engagement and Retention
are at the heart of what we do.

Positively influencing and strengthening membership organisations
across the UK (and beyond), for the benefit of
clients, the economy and society as a whole.
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What Parliament Hill Does

L
al

A Serving the membership sector
I Organisations
I Members
I Behaviours
i Value-a dde . .

A AH / PH / Affinity benefits for >20 years

A FCA

A 6Do /unto ot hersb

A Choice / transparency

A Danger of the O0Quite goodbd




E What Parliament Hill Does

Buying power
Big brands
Best deals
Menu
Reput ati on® NPS 59 (50+ is OExcellent o)
Part of/a mutual
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E What Parliament Hill Does

A Part of a mutual
A93clientséTot al member ship >6,500, 000 peopl e an
A Values and reputation

9z Sovereign
Health
Care
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